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THE NEUROSCIENG
OF SELLING =

Leveraging brail-based [112eerSlat Move s
People to Irust and Action
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THE 3 BRAINS
VALUE

HUMAN BRAIN

CLARITY MAMMALIAN cz’ |

BRAIN

Feelings, emotions,
learning, pleasure/pain

QL SAFETY

REPTILIAN BRAIN

Organ function, heart beat
breathing, digestion.



SELLING

CLARITY






#1 RULE OF BRAIN-FRIENDLY SELLING...




THE THREAT DEFAULT GREATES



THE BIGGEST DETERENT T0
CLOSING DEALS...






MANAGE YOUR INTENTION

Your dally thinking and behavior in the pursuit
of a specific outcome.

(CONSCIOUS)

Your Influence on others through
vour internal desires.

(UNCONSCIOUS)



INTENTION SETS THE STAGE

TRUST - Listen
COMMUNICATION - tngage

COLLABORATION - Explore

.1.
-~
' |

a ¥
* % o B
Y =

%

oEym
> ..‘..I!;J:llilo
nhn §

“‘ . .
.
»




- - - - - - -
— —
- -3 -
T e
. — .
- — ’
- . .
— il - )
—— - N —, e — "3
) L . - > -‘
=~ I - D st i T -
- T — # e A
« S .~ _—— —
: - = = -— Ll N
——— —— — - . F - ‘
= — — ~ Nt - .
- — it N ——. Al - = o 5
- - - e —— - -
- — 4
-~ Ty - -
— C ——— o ————— —

s olxs!ims

- P T ——
—_—
- —— - I—
— el . o
. _— — e
-  e— i
i = e
: - —
» =
| = - -
b~
3 — i —
—
I — — —— Sl — "-
— e - S =T
—_— — i
—

— IAANAC | LI\ (Similar Values

T x - z - .
. . &’ R o

. ~ -,
T ——— > * " - —n
5 : ot &,
- ) ¢ :
4 ¥

e e,
’ \
- -
—
—
s




DETERMINE Y

When I'm at work my #1

INTENTION

| want my clients to...

or insecure, |

When | am tfeeling tth urt

respond by... Ay
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PRIME SAFETY AND TRUST



ACTIVATION WORDS

Cooperation

Collaborate \
-xcited

Launch

Endurance

Strength Im[?act

B ce Insight

Brave Progress

Hero Achievement

Wordsmith for Positivity, Emotion, Novelty, Uniqueness, Recall, Rhyming.

John Bargh, Mark Chen, and Lara Burrows, Journal of Personality and Social Psychology, 1996.



What are some

Activation Words you -

can implement?




Security
Trust
Clarity
Value
Reliable
Efficiency

Intelligence

Solution
Innovate
Insight
Confidence

Entrust
Dependable

Stable

Safe

Protect

Stable

Maximize
Powerful
Determined

Dynamic



VIRTUAL SALES TIPS

v' HD Video Camera

v’ Lighting

v' Eye Contact

v Smile

v' Energy - Stand or Sit Up High
v' Distant to Start

v' Show Body and Hands

v' Move Closer Throughout Meeting
v' Close-Up Face for Emotion & Trust



SAFETY STRATEGIES

faNe——

SET YOUR INTENTION o

USE ACTIVATION WORDS




SELLING

CLARITY



SELLING

CLARITY







REAN&L 4~ ™
YOUR BRAIN WILL NOT MAKE A
DECISION OR TAKE DECISIVE ACTION

WITH COM PLEX INFORMATION




i

CLEAR, CONCISE, & SIMPLE
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EXAMPLES:
Spotify - Music for every mood.
Ulta - The possibilities are beautiful.

Red Bull - Red Bull gives you wings.

AT&T- Your World Delivered.

SAS - The Power to Know.
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CLARITY STRATEGIES

PRIME H— (words and phrases) —

B e

Lo

EM BO DY H— (Body language, voice, and pace)

S H OW H— (Visuals)

ASK FOR ‘T (Use Questions)




SELLING

CLARITY






WHERE DOES
VALUE DERIVE?

Define Success
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What about money?

PEOPLE DEFAULT TO PRICE
IN THE ABSENCE OF VALUE















VALUE STRATEGIES

.
g

Mine the Value

Define Success

Help them Visualize Impact




THANK YOU!

ACTIVATOR
Let’'s Connect!!

DAYS

MOTIVATED

TEAM

: Cfor VAT
AGEM MED

rJasonJones.com

‘SONE. Jongg

Pf‘:

amazoncom  audible™ BARNES&NOBLE

an ama on comp

Ir]J@DrJasonJones.com

HOW TO

LEAD WITH THE BRAIN IN MIND
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6 WAYS 0 USE BRAIN SCIENGE T0 BOOST
EMPE[]YEE ENGAGEMENT ANI] PERFORMANCE
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JASON E. JONES, PH.D.

LinkedIn.com/in/DrJasonJonesi

Free Download @ DrJasonJones.com



